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KEY TAKEAWAYS 



In the past, technical possibilities, resources and tools have been the focus point of our 
attention. In our opinion, we should rather start asking: 

 
In many cases, agencies and media partners have similar expertise when it comes to 
technical communication solutions.  To make a difference for our clients, we need to 
focus on content. This makes the basic question of ÁÌÌ ÃÏÍÍÕÎÉÃÁÔÉÏÎ ÐÌÁÎÎÉÎÇ Ȭ(Ï× ÃÁÎ 
×Å ÍÁËÅ Á ÄÉÆÆÅÒÅÎÃÅ ×ÉÔÈ ÃÏÎÔÅÎÔȩȭ 
 
Coming from 360° communication planning, the right content is key. With the right 
content, carefully planned and placed, we can gain the attention of our target group 365 
days a year. 
 
4ÈÉÓ ÄÏÃÕÍÅÎÔ ÉÓ -%# 'ÅÒÍÁÎÙȭÓ ÔÁËÅ ÏÎ ÔÈÅ ÈÉÇÈÌÉÇÈÔÓ ÏÆ ÔÈÉÓ ÙÅÁÒÓ ÄÍÅØÃÏȢ 

How can we make a difference? 



NewsCred is a US startup founded in 2008. A licensed content marketing company, 
NewsCred offer both a tool for optimal processes as well as licensed content. The tool 
can be individually adapted to existing relational structures of client and agency and 
provides internal reading, writing and approval rights. The publishing network is 
currently expanding in Germany. 

Content is King. 7ÅȭÖÅ ËÎÏ×Î ÔÈÉÓ ÆÏÒ Á ÌÏÎÇ ÔÉÍÅȟ ÂÕÔ ÉÎ ÔÈÅ digital age the 
omnipresence and the half-life of relevant content is a new challenge for brands. 
Producing and orchestrating relevant content is expensive, and the use of licensed 
content is an easy way to reach your target group with relevant content 365 days a year. 
This means that the line of business (e.g. soccer, fashion or gossip) consistently can be 
documented with editorial content. 

Hanno Stecken, Managing Partner, hanno.stecken@mecglobal.com 
 



Unified is a tool for social monitoring and management that delivers performance rating 
of social marketing activities up to a valid ROI. Most excitingly, Unified promises that 
soon it will be possible to gather data from all marketing-relevant social networks and 
add these in cross-channel reportings and dashboards.  
 

The performance of content has replaced fan or follower quantity as the most important 
social media KPI. Until now, the coverage of content and engagement is only 
measurable for individual platforms (eg. Facebook, YouTube, Instagram and Twitter) 
and has to be manually consolidated. Furthermore, it is not possible to track sharing of 
content outside of own fan communities. In contrast to this, Unifed promises an 
integrated view of (almost) all networks and all levels ÏÆ ȰÓÈÁÒÉÎÇȱȢ #ÏÎÓÅÑÕÅÎÔ ÒÅÐÏÒÔÉÎÇ 
and dashboards will give a quick overview of social content performance. 
  

Sven Hoffmann, Managing Partner, sven.hoffmann@mecglobal.com 
 



Talenthouse closes the gap between user-generated content and premium content for  
digital brand channels. The Talenthouse community produces creative premium 
content and brand stories, and they are specialised in design, photography, fashion, 
music and film. Currently the Talenthouse community has 3.2 million members. 
 

User-generated content is often a central component of social media campaigns and in 
opposition to branding and CRM, it can pursue different targets. The idea-platforms of 
Lego and Dell are examples of how crowdsourcing campaigns can improve the 
innovation and production process of the company.  
 
There is more to come: companies face the challenge of how to continuously infuse 
their digital channels with content that meets the qualitative requirements of their 
brands. Through influencer campaigns brands can fill their digital channels with 
qualitative and reliable content. In addition to this, they can increase their earned 
reach. 

Jörg Kuhnle, Director Social Media Strategy, joerg.kuhnle@mecglobal.com 
 



It is not new to navigate things with our movements. The Xbox 360 made this kind of 
interaction usable with the Kinect sensor. But how to apply the technology in retail? A 
handful of companies deal with this issue and now, after several years of development 
and case studies, the products are becoming mature.  
 
How does it work? You stand in front of the sensor, by day or by night, and interact with 
Á ȰÖÉÒÔÕÁÌ ÐÒÏÍÏÔÅÒȱ ×ÉÔÈ ÙÏÕÒ ÈÁÎÄȢ "Ù ÄÏÉÎÇ ÓÏȟ ÙÏÕ ÃÁÎ ÅÉÔÈÅÒ ÂÕÙ ÐÒÏÄÕÃÔÓ ÏÒ ÆÉÎÄ ÏÕÔ 
more about them. 

For retailers the benefit lies in the extension of business hours and sales channels. Even 
when the shop is closed, people can view and buy products. Furthermore, your shop 
window will be captivating for bypassers and make you standout as an innovative 
pioneer. 

Jan König, Digital Strategy Supervisor, jan.koenig@mecglobal.com 
 



Through interactive ads, data transmission can already happen during the game, and 
real-time advertising can link the brand to the top performing players. This should be 
transmitted into social channels also. With the content being liked by fans and brand 
friends, you can charge your brand with emotion. 

Jan König, Digital Strategy Supervisor, jan.koenig@mecglobal.com 
 

There is much to see during a sport event ɀ and the people at Optasport get to have a 
very close look. During a Bundesliga game, six Optasport analysts work on measuring 
every tackle and every dribbling. If a player touches the ball, they will see it. There is 
absolutely nowhere to hide.  
 
Until 2013 season this data was for sport editors only. Now, brands can have access to it 
too. In football there are plenty of statistics which can be linked usefully to a brand. 
Fastest network? Top speed. Best technique? Pass rate. Tyre manufacturers in October? 
Player substitution. 



Oscars, March 2nd 2014. Many commercials. How many brands do you remember? Just a 
few. However, if you were following the show, you will know which smartphone Bradley 
Cooper used for shooting the ȰÂÅÓÔ selfie ÅÖÅÒȱȢ 4ÈÅ new Galaxy Note 3. The photo was 
retweeted over 3.3 million times.  
 
Old Spice made a considerably effort with the Ȱ4ÈÅ ÍÁÎ your man could smell ÌÉËÅȱ 
campaign. Isaiah Mustafa answered to 186 YouTube comments and tweets from his 
bathroom. The campaign generated over 40 million views and boosted Old Spice sales 
by 107% the next month. 
 
 

Content marketing is ÎÏÔ ȬÎÏÒÍÁÌȭ ÁÄÖÅÒÔÉÓÉÎÇ. It offers content that users want to deal 
with. It must be credible, reach the target group and offer added value. If done correctly, 
ÃÏÎÔÅÎÔ ÍÁÒËÅÔÉÎÇ ÃÒÅÁÔÅÓ ÖÁÌÕÅ ÔÈÁÔ ÃÁÎȭÔ ÂÅ ÁÃÈÉÅÖÅÄ ÔÈÒÏÕÇÈ ÔÒÁÄÉÔÉÏÎÁÌ ÍÅÄÉÁȢ 

Jan König, Digital Strategy Supervisor, jan.koenig@mecglobal.com 
 



Ten years ago, gamers were young men between 18 and 22, with a general hygiene issue 
and few friends. Anyone who still thinks this holds true, is on the wrong track. A total of 
29.3m Germans are gaming at least once or twice a month (15.8m of them are men and 
13.5m women). 50% of these gamers are between 30 and 49 years old. Gamescom, the 
largest gaming exhibition, recorded 335,000 visitors in August this year. 
 
Those who are still dreading to embrace the fact that gaming is this widespread, who are 
hesitating to enter this market, are dealing with long-outdated prejudices ɀ and are 
possibly missing out on something of great potential for their brand.  

Game developers and publishers are open to integrative marketing concepts and the 
possibilities are many. Social gaming is very popular. Few brand integrations are still 
particularly striking, since  ȰÒÅÁÌȱ ÂÒÁÎÄÓ ÁÒÅ ÎÏÔ (yet) present. Your chance? 

Jan König, Digital Strategy Supervisor, jan.koenig@mecglobal.com 
 



This is a perfect addition to existing assets and commitments. The live ticker is designed 
in cooperation with the sponsor  and can be used by media for free. Also, advertorials 
can be integrated in one or more live tickers. 

Tim Trapmann, Senior Manager Client Services, tim.trapmann@mecglobal.com 
 

The German press agency dpa offers branded tickers for desktops, tablets, smartphones, 
iOS and android, currently running in combination with dailies (100% market coverage 
through dpa), private and public radio stations, TV stations and large web portals such as 
Hotmail, MSN, Yahoo. Examples of events being tickered: 1st, 2nd, 3rd Soccer League, 
cup matches, Premier League, Primera Division, Serie A, Champions and Europe League, 
World Cup, European Championship, all events for men and women, Olympic Games, 
handball, Formula 1, Tour de France, German Ice Hockey League, Four Hills Tournament, 
Wimbledon but also state & parliamentary elections, the US or European elections.  
More tickers on customer request. 


